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Evaluation Methodology

BlIScorecard evaluates vendor products with the view of a customer who wishes to buy a
full Bl suite or integrated toolset. Products are evaluated according to major functional
areas ranging from query and reporting to architecture and administration. Within each
functional area, | score vendors on various features. This list of criteria is based on:

o features that customers often look for in evaluations

e unique capabilities identified while evaluating products

¢ vendor marketing claims that are either a point of differentiation or confusion
To evaluate products, | rely on vendor briefings, customer feedback, and newsgroup
postings. To ensure an objective, apples-to-apples comparison of products, | also evaluate
the software hands-on. Because | seldom have the benefit of days or weeks of training
(that | hope a typical customer would invest in), this does pose a challenge in evaluating
more complex products. When a task is not apparent via the menus or online help, | rely

on vendor documentation.

Each feature is assigned a score of 0 to 3:

Score Explanation

3 Exceptional capabilities

2 Very good capabilities

1 Limited capabilities, difficult to do, or may require a work around

° =

This evaluation is based mainly on WebFocus 5.2.3 with some improvements noted for
features new in 5.3, released September 2004.

© 2004 ASK LLC
This publication may not be reproduced in any form without prior written permission. All rights reserved.
WWW.BISCORECARD.COM
REVISION DATE: 9/23/04




	IBI – The Big Picture
	Company Strengths and Opportunities
	Company Challenges

	Web Focus – Query and Reporting
	Strengths
	Challenges

	Evaluation Methodology
	Query Features
	Strategic Considerations
	Query Authors: IT or Business?
	Data Model Flexibility
	The Role of the Web

	Business View of the Data
	Readable SQL
	Modifiable SQL
	User-defined SQL objects

	Web-based Authoring
	Prompting
	Column prompts
	Filter prompts
	Hierarchical prompts
	Pick list customization
	Cascading Prompts
	Find Within Pick List
	Save Prompt Values
	Optional Prompts
	Prompt Interface

	Fixed Conditions
	Multiple Data Sources
	Within the Business View
	Within the Report
	Multiple Schemas
	Types of Data Sources

	Business Question Complexity
	Calculated conditions
	RDBMS Analytic Functions
	Subquery
	SET Operators
	HAVING Or Filters or Measures

	Requery Database

	Reporting Features
	Strategic Considerations
	Production or Management Reports?
	Report Viewing Process

	Document Complexity
	Types of Tabular Reports
	Multiple report tabs
	Document approach
	Absolute Object placement
	Relative positioning
	Cell level control
	Ease of modification

	Charting
	Chart Types
	Dual Y-axes
	Master/Detail Charts
	Chart Controls

	Report Interactivity
	Table of contents/Outline View
	Filter
	Sort
	Find
	Freeze Column or Row Headings
	Hide Column

	Navigation
	Formulas and Functions
	Formatting
	Conditional formatting
	Display in 1000s
	Style Sheets or Templates
	Contextual formatting
	WYSIWYG
	Structure

	Printed Reports
	Undo
	Versioning




