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Background

Copyright and License

This publication may not be copied, reproduced, or retransmitted in any form, including via e-mail or
network file systems. Access to this report has been granted only to the registered BlScorecard®
subscriber or individual document purchaser. For multi-user licenses or re-distribution rights, please
contact info@biscorecard.com.

Evaluation Methodology

BIScorecard® evaluates vendor products with the view of a customer who wishes to buy a full B suite
or integrated toolset. Products are evaluated according to major functional areas ranging from query
and reporting to architecture and administration. Within each functional area, we score vendors on
various features. This list of criteria is based on:

e Features that customers often look for in evaluations

e Capabilities that are generally available in competitive products

e Vendor marketing claims that are either a point of differentiation or confusion
To evaluate products, we rely on vendor briefings and demonstrations, documentation, and customer
feedback. To ensure an objective, consistent comparison of products, we also evaluate the software

hands-on. Various versions of Crystal Reports have been tested since 2003. This review reflects
additional tests of Crystal 2008 conducted in Q1 2008.

© 2008 ASK LLC
This publication may not be reproduced in any form without prior written permission. All rights reserved.
WWW.BISCORECARD.COM
REVISION DATE: 2/27/2008



mailto:info@biscorecard.com

	Background
	Copyright and License
	Evaluation Methodology

	Crystal Reports 2008 Overview
	Product Positioning
	Strengths
	Limitations
	Recommendations

	Query Features
	Business View of the Data
	Readable SQL
	Modifiable SQL
	User-defined SQL objects

	Web-based Authoring
	Prompting
	Column prompts
	Filter prompts
	Hierarchical prompts
	Pick list customization
	Cascading Prompts
	Find Within Pick List
	Save Prompt Values
	Optional Prompts
	Prompt Interface

	Fixed Conditions within a Report
	Multiple Data Sources
	Within the Report
	Multiple Star Schemas
	Types of Data Sources

	Minimal Requery of Database

	Report Formatting and Design Features
	Document Complexity
	Types of Reports
	Multiple report tabs
	Absolute Object placement
	Relative positioning
	Cell level control
	Ease of modification

	Charting
	Chart Types
	Dual Y-axes
	Master/Detail Charts
	Chart Controls

	Navigation /Hyperlinks
	Formulas and Functions
	Formatting
	Conditional formatting
	Templates
	WYSIWYG
	Structure

	Printed Reports

	Information Delivery and Consumption
	Report Consumer Interactivity
	Stream First Page




